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Virtual events have quickly become the new normal in nonprofit 
fundraising—and many practices developed along the way may 
be here to stay. Over the last few months, we have been watching, 
learning, and formulating a host of virtual event resources to 
help nonprofits make the best of the situation, and meet their 
fundraising goals in new ways.

Some unexpected benefits have come from the rapid transition to virtual 
fundraising events. The online-only requirement presents an opportunity to 
connect with your supporters in a different way than ever before, and these new 
fundraising and communication channels will remain no matter what happens in 
the future. This is also a great time to develop fresh, inspiring content, and remind 
supporters why they’re involved with your organization.

This free guide explores how to develop these new channels of communication 
with event guests, get supporters involved and invested in the cause from their 
own home computers, and successfully promote and hold a virtual event.

Introduction
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Getting the word out about your virtual fundraising event will be your 
first major challenge. As soon as possible, develop a comprehensive 
communication plan integrating all the digital channels available to 
you: Email, social media, phone/video meetings, and text messaging. 
Virtual events hinge on keeping guests in the know about what is 
happening, when, and how—and then having protocols in place to 
remind attendees and build excitement. There’s no fundraising event 
without attendees participating!

Make it easy and simple for guests to register and include 
this information again in your registration confirmations. 
Provide contact information for your organization or office 
in an obvious location so guests can reach out if they need 
assistance or have questions about how it all works.

Step 1: Communication

Make a Plan
Meet with your event committee as soon as the decision 
is made to host a virtual fundraising event to start building 
your communication plan. Remember that a virtual event, 
as opposed to your traditional in-person auction, is a 
brand new concept to many guests, so it will require new 
messaging and a new script.

Decide ahead of time which messages you’ll need to 
send at each stage of preparation. You may have to adapt 
communications for print, email, and social media in order 
to make sure your entire supporter base receives critical 
information. The most important thing is to communicate to 
potential guests what a “virtual event” means and how to 
participate in it, so they know what to expect.

Craft Your Virtual Event Message

Eliminate any hesitation or confusion immediately by 
making it clear how the auction site will work, when it’s 
going to happen, and what guests need to do in order to 
tune into the streaming event. Provide a simple FAQ to 
answer the most likely questions: How do guests register 
for the event? How do they watch the live stream? How do 
they bid on items? Repeat as often as necessary so no one 
misses it.

V I R T UA L  F U N D R A I S I N G  T I P

If you choose to charge for admission to your virtual 
event, make sure guests get something tangible in 
exchange. Shipping an event day box with a cocktail 
mix, a raffle ticket, or another event-themed gift to  
all registered attendees is a great way to engage 
them and remind them to tune into the live stream 
on the big night.
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Involve Sponsors and VIPs

When developing your plan for a virtual fundraising event, 
remember to include how you will engage and continue 
supporting your sponsor/major donor relationships. When 
and where will they be thanked? How will you feature their 
brand?

Reach out to your sponsors, major donors, and other 
key guests as soon as your organization decides to go 
virtual. Sponsors may understandably feel nervous about 
the transition, so be prepared to outline clearly how their 
sponsorship role will be featured throughout the virtual 
event, just like an in-person one.

Call or meet with major donors early in the planning stages 
to secure those pre-committed donations for the virtual 
fundraising event. If they aren’t able to join the live stream, 
you can still recognize them during the program!

Communication Channels

Promote your virtual fundraising event as early as possible 
with social media, email, and local radio and tv stations. Get 
creative and make it fun with videos and photos that catch 
people’s attention—it’s more important than ever with a 
virtual event to draw people in and pump up the excitement 
leading up to event night.

Email Marketing

RIGHT AWAY: Communicate with donors and sponsors as 
soon as possible about your virtual event and how you plan 
to continue supporting and showcasing them.

CONTINUE communicating frequently with guests up 
until—and even after—your virtual event.

INCLUDE a prominent link to register to attend the event. 
Encourage guests to pre-register for the event either 
through paid or no-cost ticket sales, so you know how many 
people you expect to attend.

LINK to detailed instructions for getting set up to bid in the 
auction.

SPECIFY the platform you’ll be streaming on, when your 
event will take place, and how to participate in both the live 
stream and the auction bidding.

PROMOTE an event-specific hashtag so attendees can get 
in on the fun!

COMMUNICATE YOUR MISSION in tangible, specific 
terms. Present your cause clearly and concisely, and outline 
where fundraising will go within your organization. What 
activities or beneficiaries will the proceeds support? How 
will it help improve the community?

Step 1: Communication

Reach out to your sponsors, major 
donors, and other key guests as soon as 
your organization decides to go virtual.
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Social Media

REMEMBER: Post, post, post! Many social media platforms 
use strict algorithms to determine which fans see your posts 
and how often, so a lot of what you post may only reach a 
small percentage of your potential audience. The more often 
you post interesting and relevant content, the more likely it 
is that it’ll reach your supporters.

ENCOURAGE your supporters to share your event with their 
personal network. Those same algorithms tend to filter out 
a lot of business content, but allow personal posts to reach 
friends and family. A personal recommendation to attend 
an event goes a lot further than an advertisement or event 
announcement.

TAG the event’s vendor partners—such as the AV team, 
Auctioneer, Event Planner, and Software Provider—to reach 
a wider audience.

USE an event-specific hashtag so donors and guests can 
keep an eye on what’s going on.

Text Messaging

Greater Giving Online Bidding allows organizations to send 
custom text messages to registered bidders along with the 
standard auction-related notifications. This is a great way 
to communicate with bidders before, during, and after your 
virtual fundraising event.

Before event night, draft all the messages you’d like to send 
on event night in the Online Bidding interface, so they’re 
ready to go when you need them. 

Step 1: Communication

Greater Giving Online Bidding allows 
organizations to send custom text 
messages to registered bidders  
along with the standard auction-related 
notifications.

V I R T UA L  F U N D R A I S I N G  T I P

We suggest drafting text messages to send 
out at each of  these moments during your 
event:

A countdown to the start of your stream.  
Give guests a couple of minutes to join and get set 
up if they haven’t already.

Shout-outs to sponsors and major donors who  
made the event possible.

Remind guests near the silent auction closing time  
to make their final bids.

Announce any auction games or donation appeals, 
and encourage attendees to donate before the  
time is up.

When your event is finished, thank everyone for 
attending, and send out any additional instructions  
for auction winners.

https://www.greatergiving.com/en/solutions/online-bidding
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The idea of holding a fundraiser entirely online can seem daunting at 
first to even the most tech-savvy event coordinators—but there’s no 
need to stress. This guide will walk you through assessing your tech 
needs, approaching hardware and software, and executing your first 
virtual fundraising event. A successful online fundraiser is well within 
reach with the right tools and community support.

If you choose to use a live broadcasting platform, keep in 
mind that most streams have a lag time between what is 
happening live, and what viewers are seeing on the screen. 
Plan your program and timing accordingly!

Some Teleconference Platforms:

• Zoom

• WebinarJam

• GoToWebinar

• Ring Central

• Blue Jeans

• Google Hangouts

Step 2: Technology

Once your organization has decided to hold a virtual 
fundraising event, bring your committee together and 
establish a step-by-step technology plan. These things can 
take time to research, set up, and test, so start turning to 
outside vendors early if you don’t have everything you need 
in-house. If you were already working with an audiovisual 
(AV) provider, or have in the past, connect with them right 
away about supporting you throughout this process. Having 
someone on call who understands the technology—and 
likely already has some experience putting together virtual 
fundraising events—is essential to your comfort and 
successfully executing your vision for the event.

Live Streaming Solutions
Your first step is deciding where to stream the live portion 
of your event. Choose a solution that most of your audience 
will be able to easily access to watch your stream.

There are two general categories of streaming available: 
Live broadcast or teleconference.

Some Live Broadcast Streaming Platforms:

• YouTube Live

• Facebook Live

• Instagram Live

• Vimeo

• Twitch

Your first step is deciding where to 
stream the live portion of your event. 
Choose a solution that most of your 
audience will be able to easily access  
to watch your stream.
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If you choose to use a teleconference platform, be sure 
it can support the number of viewers you expect. Most 
of these platforms restrict how many live participants 
can attend, and may limit the amount of time your call 
can last. Some require paid premium plans to host larger 
and longer events. Brainstorm with your team how many 
audience members will tune in, what features you’ll need, 
and then start researching the best platform for your event 
immediately.

These are not exhaustive lists of live stream or 
teleconference platforms, and many other options are 
available to you. We encourage you to research what’s 
available before making your selection. Reach out to your 
experienced vendors (such as emcee, auctioneer, AV team) 
for recommendations on which platforms may best suit 
your individual needs, as they may have valuable insight 
into how to host the best virtual fundraising event.  
Also, consult with a trusted AV vendor, your auctioneer or 
emcee as they may have some feedback on solutions that 
may work well for your event.

In your research, look for what type of engagement each 
platform offers, and how you can customize it to your 
organization’s needs. Remember to keep an eye out for 
features that would allow you to recognize your sponsors 
and major donors, and prioritize platforms that would 
highlight their contributions in a meaningful way. You’ll want 
this information when you approach sponsors about the 
transition from live to virtual, so you can present to them 
how you plan to put their sponsorship front and center and 
quell any concerns.

Choosing a Streaming Location
Next, decide where to host your virtual fundraiser’s live 
stream. We’ve seen schools, auditoriums, and even 
warehouse spaces used to create convincing virtual 
“stages.” The location of the “stage” will determine some 
of your technology choices based on what’s available there 
and what infrastructure you’ll need to make it a fun and 
engaging event from a distance. 

Research the requirements of your state and local 
government regarding the size of group gatherings, and 
choose a setup that won’t require too many staff on-site. 
It’s even possible to host a virtual fundraiser without putting 
anyone in the same room with the help  
of teleconferencing!

Setting the Stage
As you’re putting together your plans for technology, 
venues, and decorations, keep in mind that a live stream 
requires a very different type of setup and filming than a live 
event. Carefully consider the background for each presenter 
and speaker you plan to stream, and arrange for consistent, 
flattering lighting. Front lighting will highlight the speaker’s 
face for audience members who may have slower internet 
speeds and experience lower quality video. And don’t forget 
to incorporate your organization’s logo and related event 
branding in each speaker’s real or virtual background.

Step 2: Technology

Remember to keep an eye out for 
features that would allow you to recognize 
your sponsors and major donors, and 
prioritize platforms that would highlight 
their contributions in a meaningful way.

Streaming Site Features
When choosing between a live broadcast or a 
teleconference platform for your virtual fundraising event, 
decide what sort of guest experience you want to provide, 
and which forms of engagement can make your vision a 
reality.

Text chat, polls, and reactions (such as “Thumbs Up,” 
“Love,” “Haha”) are just a few of the features these 
platforms have to offer large groups of viewers. A live 
chat during your virtual fundraiser can really engage your 
community and replicate the fun, social atmosphere of a 
live event. (But don’t forget to have someone from your 
organization acting as a moderator!)
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Hardware Requirements
If you choose to let speakers and presenters stream from 
their homes or other remote locations, set aside time with 
each one to discuss their individual technology needs 
and perform some live stream tests in advance of event 
night. Speakers need to be well-lit, and easy to hear and 
understand. Volume leveling—the consistency of the 
volume between different speakers—is essential, and you’ll 
only know if it’s right by testing all your speakers together. 

Here are some basic hardware requirements for 
streaming high quality video, while minimizing 
potential hiccups:

An HD quality webcam, to ensure good quality footage.

A microphone, ideally with noise-cancelling features to 
eliminate background noise, located close to the speaker’s 
mouth.

A hard-wired internet connection—that is, directly 
connected to a network router and not using wi-fi for 
internet capability.

Be sure to test everything in advance! Perform a dry run of 
the event that includes all of your speakers and presenters 
(if possible) to root out potential issues and address 
them before the night of the live stream. Make sure each 
contributor knows how to set up their equipment, join the 
stream, and hand it off to the next speaker, so there are no 
unfortunate mistakes during the virtual fundraising event. 
Stress to your speakers and presenters the importance 
of keeping these hardware and software settings in place 
through event night.

Pre-Recording Stream Content
One way to get around relying on tricky technology is to 
ask speakers, sponsors, and other important members of 
the organization to pre-record their video contribution to 
the stream. Pre-recording avoids quick hand-offs that may 
require some tech know-how, and allows troubleshooting 
and re-recording should the first take not go perfectly. 

A pre-recorded video can be obtained while not connected 
to the internet, avoiding any unexpected issues with quality 
or hardware. Pre-recording a message from a sponsor or 
an update from your executive director ensures that they 
look and feel comfortable on camera, their talking points 
are tight, and the video is precisely timed to fit into the 
program. Try including fun updates or shoutouts from staff 
members, service recipients, or major donors throughout 
your stream to keep it exciting. 

V I R T UA L  F U N D R A I S I N G  T I P

Using wi-fi to broadcast a live stream can be risky. 
Wi-fi is more unpredictable, and due to slower 
connections, inherently offers lower quality video and 
sound. It can occasionally disconnect, which would 
interrupt the stream, or intermittently lower the 
quality of the audio and video.

Step 2: Technology
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One huge advantage to a virtual fundraising event? Physical space is 
no longer a limiting factor in organizing the silent auction, allowing 
you to put any number of packages up for bid. This is a great 
opportunity to customize your virtual event to fit your organization 
and your audience, and expand your fundraising potential.

Step 3: The Auction

Researching and Choosing Mobile 
Bidding Solutions
If you don’t already use mobile bidding software for your 
annual in-person auction, this is a great time to start 
looking. Choose an auction software package you can 
see your organization using beyond this year. Look for 
something that’s easy to learn, so your team can pick it 
up and get to work right away. Preferably your chosen 
solution will communicate with guests on their own bidding 
devices about auction closings, when guests are outbid, 
and automatically alert them when they win an auction 
package.

The Live Auction
A Live Auction brings fun and excitement to any virtual 
fundraising event. Putting the spotlight on individual 
big packages can generate even more interest, and by 
extension, more revenue. While delays inherent in live 
streaming platforms make it difficult to truly replicate  
the look and feel of an in-person live auction— 
and teleconference platforms struggle with too many 
individuals trying to participate at once—you can still 
achieve something close to it.

V I R T UA L  F U N D R A I S I N G  T I P

Think critically about which auction packages you’re 
choosing to include in your virtual auctions. Review 
current state and local government guidelines 
and pull items that include large gatherings such 
as sporting events, movie theaters, or group 
experiences. Gaming laws can also differ greatly 
between in-person and online auctions, so be sure 
you find and review relevant restrictions for what 
items you can and can’t put up for bid.
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We suggest auctioning “live” items much like you would 
a silent auction item, using your online bidding platform of 
choice to accept bids and declare winners. 

Here are some ways to organize and time your Live 
Auction to put the focus on each auction package,  
while drumming up enthusiasm from your audience:

1. Stage it like a traditional auction, with a live auctioneer 
introducing individual packages as they go up for bid, 
and announcing the winning bidders when each  
package closes. 

2. Alternatively, your presenter could open all live auction 
packages for bidding simultaneously, and close them  
all at the end of the live auction period. If you have many 
live auction items, try grouping them by categories, with 
each category opening and closing before the next one 
goes up for bid.

3. To put the focus on individual auction items, consider 
placing all live auction packages up for bid at once to 
allow bidders to browse, familiarize, and strategize—
then close them one at a time, with an auctioneer or 
emcee announcing each winner and winning bid.

Step 3: The Auction

V I R T UA L  F U N D R A I S I N G  T I P

To generate even higher final bids, consider opening 
your live auction packages an hour or two prior to 
the event to allow bidders to browse, familiarize, 
strategize, and place early bids. Some organizations 
even put select items up days in advance to build 
excitement for the event.

Remember that given the nature of a live streaming event, 
viewers may not stay engaged with a virtual Live Auction 
the way they would at an in-person event. Including fewer 
packages will keep viewers’ interest for longer—and any 
additional live auction packages can always go into the 
silent auction, where guests will take their time bidding 
them up higher and higher.

Whatever you choose to do, be sure to run the plan past 
your emcee and/or auctioneer. They may have suggestions 
for which items will perform best in the live auction, and 
how long they expect guests to stay interested.
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The Silent Auction
Running a Silent Auction alongside your virtual fundraising 
event is a fun, easy way for donors to support your cause, 
and walk away from the live stream with great packages 
to show for it. There’s one especially big bonus to a virtual 
silent auction: More guests in more places can participate. 
Location and availability often limit who can support your 
organization to those who can attend your live event. With 
a virtual silent auction, anyone can tune in from anywhere 
and win a unique auction package.

With many organizations moving to online bidding via 
mobile device, a virtual silent auction won’t change much 
from an in-person silent auction. 

However, some of the physical logistics will require 
change and adjustment:

1. Since guests won’t be able to view each silent auction 
package in person, make sure to take good quality, well-
lit photos from multiple angles, so guests know what 
they’re bidding on.

2. As bidders won’t be physically present to take their 
items home, item pickup will work a little differently than 
usual. In addition to photographing and describing items 
accurately, we also suggest weighing and measuring 
them for shipping to guests located elsewhere. You 
may need to send calculated invoices after the event to 
guests who need to pay for additional shipping for their 
winnings. Limit the purchase of any heavy packages 
or restricted items—such as furniture, appliances, or 
alcohol—to winners who can pick them up in person. 

Be sure to include this option in your event 
communications, and list the shipping cost in each 
auction package description so guests know what  
to expect.

3. Alternatively, guests who are local can pick up their 
winnings directly from the office rather than pay 
for shipping.

Fund-A-Need / Special Appeal
Appeals usually depend on a physical audience and bid 
paddles to generate revenue, but there are ways to keep 
the generosity going during a virtual event. Try out these 
tips to engage your audience during your appeal:

1. Have a specific, tangible call to action. What important 
need will be met with this funding? Why is it critical  
to your organization’s mission?

2. Recognize donors as they give and thank  
them personally.

3. Play up the competitive element and ask for  
matching donations!

4. Return to the fundraising goal and stress the need  
to meet it. How many small donations will it take to 
reach the goal? Make it feel within easy reach.

V I R T UA L  F U N D R A I S I N G  T I P

If you plan to offer shipping for purchased auction 
packages, make sure each package description 
clearly outlines the terms and conditions of sale,  
so bidders know what to expect after they win. 
blog.greatergiving.com/protecting-your-auction-
with-a-terms-and-conditions-agreement/  

Step 3: The Auction

https://blog.greatergiving.com/protecting-your-auction-with-a-terms-and-conditions-agreement/
https://blog.greatergiving.com/protecting-your-auction-with-a-terms-and-conditions-agreement/
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Auction Games and Revenue 
Enhancers
Fun auction games and party activities are common to 
in-person events because they can raise a ton of money 
in addition to traditional auction revenue. It might be hard 
to imagine how these can translate to a virtual fundraising 
event, but we’re here to tell you that it’s possible!

Here are some great options for additional money-
makers that work just as well from a distance as  
they do in person:

Golden Ticket: This isn’t just any raffle—it’s a golden 
ticket to potentially win a fabulous, high end prize. Pricing 
these tickets high lends an air of luxury to the prize, and 
limiting the quantity of tickets available makes them appear 
exclusive and desirable. The Golden Ticket raffle is ideal 
for a virtual event, where participants may be limited in 
number, but eager to participate.

Feature the prize prominently in your live stream, returning 
to it frequently until all the tickets have sold. Now guests 
who have purchased a ticket will stay tuned into the 
live stream until the very end to find out if they’ve won. 
Announcing the winner with pomp and circumstance can 
be a great end-cap to a long night in front of the computer 
screen.

Wall of Wine: This game is ideal for virtual events where 
most guests are located locally to the organization, and 
can come pick up their wine prize in person. (Alternatively, 
you can use any desirable item you choose for the prize on 
the Wall, such as jewelry.) The Wall of Wine can be shown 
directly on-screen during the live stream, with each of the 
covered bottles numbered so guests can easily select the 
bottle of their choice.

Numbers can be claimed in the chat—if you have that  
ability in your live stream—or purchased through a website, 
by text, or over the phone. Whatever you do, make sure no 
two guests can select the same bottle! Removing each 
number or bottle from the wall as they’re chosen  
can prevent overlap.

Step 3: The Auction

V I R T UA L  F U N D R A I S I N G  T I P

Spice up the Wall of Wine and encourage more 
people to participate by hiding one high-priced 
bottle (or whatever object you choose) among the 
less expensive bottles, so it’s a matter of chance if 
someone gets it! Make sure to announce the dollar 
value of the “surprise” item to drive more guests  
to participate.

Buy It Now Boards: If you want to avoid filling your silent 
auction with small items like low-dollar gift cards, the “Buy 
It Now Board” keeps guests from being overwhelmed 
when browsing the auction, and ensures most—if not all—
of the small items will sell.

Simply list each of your lower value items (such as gift 
cards) with the dollar value, and set a static price. Now all 
guests need to do is purchase it first through their bidding 
device and it’s theirs, no bidding required!
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It’s undeniable that in-person fundraising events are one of the central ways 
nonprofit organizations bring their community of supporters together. But that 
inspiring, uplifting feeling of championing a cause together doesn’t have to be 
limited by physical proximity. With the right approach and messaging—and 
a dash of creativity—you can bring your organization’s community to the live 
stream and experience that same feeling of togetherness.

Build the Guest List
One of the greatest challenges facing any new endeavor, 
including a virtual fundraising event, is making sure guests 
show up. You can’t sell auction packages or hold a donation 
challenge without supporters of your organization tuning 
into the live stream and bidding in the online auction.

Remind guests frequently to pre-register for the event and 
get set up to bid in the silent auction. Entice them with 
the promise of seeing auction items early, and getting their 
initial bids in before the event even starts. The more guests 
are registered, the higher bids will go!

Engage Your Community
One effective way to get supporters involved is to bring 
their favorite parts of a live fundraising event right to their 
doorstep. Try these ideas to help replicate the fundraiser 
experience from home:

Send out an event kit to everyone attending. Include fun, 
playful items like oversized, event-themed glasses, silly 
decorations, party poppers, you name it—anything that 
would make a great at-home photo opportunity.

Dressing to impress is another beloved event night ritual 
that can easily make the switch to a virtual event. Host a 
“Best Dressed” contest, where attendees can share their 
evening looks with the event hashtag. Encourage guests 
to participate by offering a small prize for the look with the 
most votes!

The catered dinner is a fundamental part of the fundraising 
event experience. You don’t have to lose it just because your 
event’s gone remote! Work with your catering company to 
provide guests attending the live stream with to-go dinners 
(or coordinate delivery) so everyone can enjoy the dining 
experience together.

Cocktail hour is a favorite, and that doesn’t have to change 
for a virtual fundraising event. Work with a local bar to host 
a cocktail-making class in advance, showing everyone how 
to make the event’s signature cocktail. 

Hire a local bartender to design a specialty cocktail, and 
package the ingredients and instructions in a cute kit that 
guests can pick up before the event begins.

Create an event playlist to get guests in the spirit before the 
live stream starts.

Leading up to the event, ask your supporters to post about 
their participation in the virtual fundraising event using the 
event hashtag, and tag three of their friends who should 
tune into the live stream and be part of the fun!

Step 4: Engagement

One effective way to get supporters 
involved is to bring their favorite parts  
of a live fundraising event right to  
their doorstep.
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Before beginning your broadcast—preferably at least one day 
before—go over the program and script with all of your presenters 
and speakers, revisit the steps they’ll take to turn on and off their 
broadcasts, and double-check that all video and sound is the quality 
you expect. If using a central stage, confirm that all your sound levels 
are correct and lighting is looking good.

3. When start time approaches, begin an “Event 
Countdown” to build excitement for the event. Have 
something fun and entertaining planned to open the 
event with a bang!

4. Keep the entire event short—guests will have a much 
more limited attention span when tuning in virtually. 
Remember that everyone is sitting in front of a screen, 
so try not to go longer than an hour.

5. Share your organization’s motivational story early in the 
stream to inspire current supporters, and bring new 
viewers into the cause.

6. Follow up with your call to action or donation appeal, 
before guests tire out.

7. Make sure to thank all of your sponsors, major donors, 
and other important parties throughout the event!

Step 5: Go Live!

Send one final message to all guests repeating the 
instructions to get on the live stream, when it’s going to 
start, with all appropriate links and detailed instructions for 
bidding. Remind guests to have two tabs open (or use two 
separate devices)—one for playing the event stream, the 
other for placing bids in the auction and making donations.

The Virtual Fundraising Event 
Program
Not sure where to start with structuring your  
virtual event live stream? Here’s a brief list of 
recommended elements:

1. Start the stream up to 30 minutes before the event is 
slated to begin for guests and speakers to get set up, fix 
any volume or video issues, and begin placing early bids 
in the auction.

2. In this “pre-show” phase, have a presenter or emcee 
remind attendees how to get registered to bid if they 
haven’t already, and talk up your sponsors and major 
donors.



16Guide  How to Host and Promote a Virtual Fundraising Event

Tips for a Smooth Virtual Event

While every virtual fundraising event will be different 
depending on your streaming platform, your audience, and 
the program you have planned, these ideas can help keep 
things on track and avoid any accidental interruptions:

Bring on a presenter, host, or emcee to move the program 
along and keep the audience engaged. Virtual fundraising 
events are new to many guests, so having a bright 
personality on-screen to explain what to do and when 
ensures good fundraising! Even though your stream is 
online, you’ll still want a host or auctioneer who knows how 
to work a camera and a crowd.

Adding chat functionality to your live stream, if possible, 
can simulate the same sense of community as an in-person 
event, and allow audience participation in auction games. 
Chat can also help troubleshoot any issues guests  
may have.

Include a telephone line that guests can call to get help 
should they run into technology issues, or ask questions 
about bidding.

Make sure you have a way to communicate with your host/
emcee or individual speakers who may be calling in from 
home outside the stream chat. A separate group chat or 
messaging system is helpful to have on hand in case issues 
arise along the way.

Most importantly, have fun!

Step 5: Go Live

Virtual fundraising events are new 
to many guests, so having a bright 
personality on-screen to explain what to 
do and when ensures good fundraising!
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Congratulations, you’ve done it! Once the live video portion of 
the event is over, thank your speakers, host, A/V team and other 
contributors to the stream personally. 

Greater Giving Online Bidding for  
Virtual Fundraising Events

Greater Giving’s tools are ready to support your virtual 
fundraising event and our entire team is ready to help you 
create the event or make the transition.

www.greatergiving.com/en/virtual-fundraising-events 

Capitalize on the Momentum
Fundraising events, even virtual ones, get people in the 
mood to give. Post-event is a great time to reach out  
to faces old and new and cement your relationship.

1. Always say thank you! Now more than ever it’s 
important to have meaningful interactions with donors. 
A little thank you note can go a long way.

2. For those who didn’t donate, they still have the 
opportunity! Follow up with those who didn’t purchase 
an auction item or donate during the event and remind 
them no donation is too small to help the mission.

3. Post a recording of your live stream so anyone who 
missed it can still feel like a part of the fun. 

4. Leave donations open for a few days after the stream for 
those who couldn’t attend.

5. Communicate with winning bidders how to pick up their 
items or arrange for shipping.

6. Celebrate with your team and everyone who helped 
make the event happen.

7. Make sure to send out receipts to item winners, and get 
thank you letters with tax information out to donors and 
sponsors.

Step 6: After the Stream

https://www.greatergiving.com/en/virtual-fundraising-events


For more information on How to Host and 
Promote a Virtual Fundraising Event, visit 
greatergiving.com

Greater Giving, headquartered in Hillsboro, Oregon, is 
dedicated to providing technology solutions to the nonprofit 
community in order to improve their fundraising efforts. 
Greater Giving offers integrated and stand-alone solutions 
that include event management software, online registration 
and donation services, online bidding, and on-site payment 
processing the day of the event, and provides best-in-class 
customer service for the entire duration of an event.

Since 2002, Greater Giving has processed more than  
$7 Billion in credit card payments in support of nonprofit 
causes for thousands of organizations and schools across 
the United States. Greater Giving also provides free 
fundraising education resources throughout the year, 
including webinars, live seminars, eBooks, guides and blog 
articles.

Greater Giving is a Global Payments company (NYSE: GPN).

Dedicated 
to nonprofit
fundraising 
success.
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